The Journalism of Diaspora Symposium


[image: image2.emf]
The Journalism of Diaspora Symposium

University of Lincoln

Friday 10 September 2010
The Journalism of Diaspora Symposium
Friday 10 September 2010
08:30

Conference Registration 

09:05

Welcome

Ola Ogunyemi, Convener 

 

John Tulloch, Head of School of Journalism



Introduction of Keynote speaker – Barnie Choudhury


Keynote Lecture
Lord Patel of Bradford 

10:00

Session 1: Diasporic Journalism


Chair: Ola Ogunyemi

Diasporic Journalism: History of mediation between occidentalisation and identity protestation.

Gloria Awad

Journalism of Diaspora: A call for a realistic action.

Helen Goitom
Diaspora journalism, and the reimagining and transformation of spaces of identity and borders.

Ayo Oyeleye

Diaspora journalism in Quebec: who are the journalists, what are their productions and practices?

Farrah Berube

Diaspora Journalism in/from Germany.
Daniel Muller

11:15

Refreshment break
11:30

Session 2: Production
Chair: Ayo Oyeleye
Bollywood Movies of the East and West: Negotiating Cultural Bonds Across the diasporas.
Kavita Karan & David Schaefer

New media development and alternative forms of news production.
Yemise Ogunleye

African ethnic media and integration: comparing production, content and reception.  A case study of Metro Eirean and the African Bulletin.

Yemi Obalanlege & Hilde van den Bulck
The agenda setting of Latino-oriented print media in Spain in 2009: Between advocacy journalism and infotainment.
Ana Mendieta
12:30

Keynote Lecture
Journalism of Diaspora: Ethics, Production and Audiences

Chris Atton, Napier University

13:15

Lunch and Refreshments
14:15

Session 3: Audience
Chair: Deborah Wilson

The international channels of Spanish TVs: the image of the diaspora.
Carmen Penafiel & Lazaro Echegaray

Catholic diaspora media in Russia: self-silencing after rapid development.
Victor Khroul

The readers of the French magazine ‘Brune’.
Virginie Sassoon

Minorities in the Belgian Broadcast Media
Morgane Giladi & Sybille Regout
15:15

Round Table with journalists of media of diaspora


Barnie Choudhury, BBC and University of Lincoln



Mike Abiola, Editor, African Voice newspaper



William Henry, Sociologist & Journalist on Galaxy Radio 



Alistair Soyode, CEO, Bright Entertainment Television.

16:00

Refreshment break

16:15

Session 4: Ethics
Chair: Barnie Choudhury

Ethnic minority media and journalist’ practices on ethno-cultural diversity in post-Soviet Russia.

Vera Peshkova

Is it goodbye to ethics in journalism? An analysis of African news coverage in the internet age.

Bruce Mutsvairo

Perspectives on professional ethics in media of African diaspora

Ola Ogunyemi

Ethics and production of Pan-African French speaking media in the 1980s/90s.

Carmen Diop

Breaking-up monopolies: How the journalism of diaspora could benefit from a media reform movement.

Florian Zollmann

17:20

Session 5 – Diasporic Journalism 2

Chair: Ola Ogunyemi
Ethics of Ethnic Print Media in Austria.
Karin Zauner

The Politics of Contemporary Chinese Diasporic Press in Germany

Haifen Nan

Mapping the black Internet: new tools of communications, old rules of information.

Souley Hassane

Diaspora Journalism of the Iraqi Diaspora in Detroit
Sukanya Borthakur

18:25

Working Group on Research Project/Publication and Conclusion.

ABSTRACTS

Diasporic Journalism : history of mediation between occidentalisation and identity protestation

Gloria Awad

Diasporic journalism, since the studies of the Chicago School and until those of the Cultural Studies, consists at the same time in the creation and the perpetuation of forms to self represent the world while guaranteeing the convergence between different temporality and spaces. Mediation originally anchored in the modernity and its mobilities, diasporic journalism is generated by the uprooting of the world as experienced local landscape to establish new links and new territorialities. Its transformations cannot be separated neither from those of the journalism as mediation, metannaration configured by the journal and registered in a new economy of the link to the reality and present, nor from that of the diasporas and immigrations, becoming almost the standard of our contemporary societies.
In this contribution, we use the concept of journalism as a mediation that takes place with the journal, whatever the medium, which gives it its timeless generic dimension. The journal is a specific tension of the modern sociality by its capacity to create link at the intersection of presence and absence, reality and imagination, interaction and dissemination. In this perspective, we can consider journalism as a metanarrative configured by the journal and registered in a new economy of the link to the reality and present.
En nous appuyant sur ce socle théorique, nous nous proposons de rendre compte du journalisme diasporique et de son évolution à travers deux dispositifs médiatiques, l’un ancien imprimé et l’autre actuel et radiophonique. Le premier, Al Hoda, est un journal arabophone publié aux Etats-Unis, à partir de 1894, et destiné aux milliers d’immigrés venus alors de l’Empire ottoman et connus sous le nom de Syriens. Le second, Radio Orient, est une station radio thématique basée en France depuis 1981 et qui diffuse un programme généraliste à forte dominante informative, en arabe et en français, à l’intention d’auditeurs essentiellement issus de l’immigration du monde arabe vers la France. Dans les deux cas, nous associons dans notre démarche d’étude une contextualisation historique, une approche compréhensive dans la perspective weberienne qui tient compte du sens que les acteurs donnent à leurs actions et une analyse des contenus. Notre conclusion étant qu’il s’agit essentiellement, quoique différemment, de gérer les tensions entre l’ici et l’ailleurs, le présent et le passé, et de remplir ainsi une fonction de trafic entre les différents territoires et temporalités.
Based on this theoretical foundation, we intend to study diasporic journalism and its evolution through two media devices: printed and radiophonic. The first, Al Hoda, an Arabic-language newspaper published in the United States, in 1894, and targeted to thousands of immigrants from the Ottoman Empire known as Syrians. The second, Radio Orient, a thematic radio station broadcast in Arabic and French from France since 1981 with a large focus on news for audience from the Arab world. In both cases, we combine in our approach a historical contextualization, a comprehensive approach in the Weberian perspective that takes into account the meaning that actors give to their actions and content analysis. In this study we conclude that in both cases the objective is, though differently, to manage the tension between here and elsewhere, present and past, thereby fulfilling a function of traffic between different territories and temporalities.

Journalism of Diaspora: A Call for a Realistic Action

Helen Goitom

Despite the fact that media plays a major role in constructing ones identity and sense of belongingness, information related to minorities’ country of origin are biased and not covered fully in the host country.  It hardly considers minorities' interest. That forces minorities to depend on digital media for information related to their homeland.

I have conducted an in-depth qualitative interview with Eritreans in Sudan about their media habits.  The main purpose of this case study is to find out if the Eritrean websites (www.shaebia.com, www.asmarino.com, www.awate.com) meet the interest of the Diaspora community. The interview consists of three groups, each with 10 interviewees:-

Youth who left their country in the last 10 years.

Eritrean parents who established families in Sudan.

Students with Eritrean background.

Their responses were diverse, but I will try to review some of the common answers. Currently, most the websites are controlled by pro or against government groups. The first group of interviewees believes that the directors use the media to exaggerate each other’s shortcoming and boost their political views.  The audiences on the other hand are interested in more appropriate journalistic views which portray

Eritrean values, customs, beliefs, culture and history. They expect the websites to help them remain informed about areas where they have family and friends. Since the websites are in short of information the youth need, they are forced to look for it elsewhere.
Parents (second group) have similar list of short comings towards the Eritrean media. Yet they are interested because of their deep-rooted affiliation. They are concerned about their children who are desperately trying to act Sudanese, since their peer discriminate them as Eritreans. Parents expect the digital media to construct identity and sense of belongingness among their children.
How powerful should the media be to draw the children’s’ attention competing with the more sophisticated global media? Most of the students said they love Eritrean drama, comedy and music; unfortunately they have little access. They said they have little interest of what is happening in Eritrea.  Only few came up with names of some of the websites.
I believe, there is a call for journalism of Diaspora which carefully explored its audience and their interest now more than ever. It is time to create a journalism that strictly follow global journalism ethics and develop additional ethics related to its distinctive audience. Minorities are in need of professional journalism which gives equal treatment to the negative and positive aspect of ones culture, a journalism that identifies the unique values that distinguishes a single community from others.

Diaspora Journalism, and the Reimagining and Transformation of Spaces of Identity and Borders.

Ayo Oyeleye

As the pace of globalisation continues to gather momentum to embrace every facet of contemporary social life significant transformations are happening, facilitated by the deployment of information and communication technologies, which challenge long-held notions about the sanctity of our identities, national boundaries and memberships of various collective entities as markers of social and cultural distinctiveness. Much has been written about the processes of globalisation and the role of communication media in the restructuring of the social and cultural spaces in which individuals, groups and communities of people are encountering these transformations, and, in particular, how the very meanings of who we are and which space(s) we ‘belong’ are being renegotiated in the unrelenting onslaught of the global nebula.  An important element in this transformation of place and space is the phenomenon of diaspora and migrant communities and their role in these connections.  Diasporic networks are an important channels of trans-border and transnational flows of communication and cultural practices that play a crucial but under-studied role in the ongoing transformation of contemporary national and cultural space. Whereas some attention has now begun to be paid to the media of diaspora in recent years not enough (if any) has been focussed specifically on the journalistic practice(s) that take place within and amongst diaspora communities, which play a key role in the ways that diaspora groups are building communities, negotiating their identities, and intervening in the socio-political processes of their host and home countries. Broadly, journalism practices of diaspora communities tend to be lumped together with, and subsumed under, the general category of alternative media/journalism. Alternative media, however, is itself a problematic term not least because of the lack of precision about the meaning of the concept in relation to the very broad kinds of practices that it is often used to signify. 

This paper attempts to explore the term ‘diaspora journalism’ as a group of practices that is worth identifying as a distinctive category of communication and human relations within the realities of contemporary transnational and transcultural global relations. While not seeking to essentialise this kind of journalism practice this paper will argue that uncoupling diaspora journalism from the broad category of alternative journalism is necessary in order to gain a better analytical insight into this phenomenon, and the ways that it connects with wider transnational social and cultural issues of our time. It will contend that diaspora journalism is an important lens through which to view and understand key processes of cultural globalisation and the opportunities and challenges that these entail.
Diaspora journalism in Quebec: who are the journalists, what are their productions and practices?

Farrah Berube

In its 2009 report on migratory perspectives, OECD wrote that international movements to its country members have considerably increased in the last two decades. Thus, populations of those host countries are more and more diversified. For example, in 1984, there was 88 276 immigrants in Canada and 24 years later they were 247 243. Among others, the increase of immigration and the diversification of populations affect the media sphere. In particular, researchers observed impacts on the representation of immigrants in media contents. We think that productions and practices of professionals of media are also affected since more and more immigrants work in that sphere. Who are those diaspora actors of media? What is their journey and how did they induct the media sphere. Did they innovate and have new practices? Do they produce different messages and point of views? These are the questions a research on the media sphere in Quebec and on its actors is actually investigating. Methodology of this research uses a qualitiative approach. The study includes interviews, content and documentary analysis. More specifically, productions from diaspora journalists are analysed, as well as their biographies, rewards and other documents. Indeph interviews with diaspora journalists are also conducted. This paper presents a review of the litterature on the subject of Quebec diaspora journalism and different cases of diaspora journalists, their productions and their practices.

Diaspora Journalism in/from Germany: Role perceptions of Turkish- and Russian-language journalists

Daniel Müller

1) Journalism as we know it is in crisis. The business models that have been fairly stable for so long in many developed countries are failing before our eyes, even the big names starting to go broke (or almost). The Murdochs may gamble on being able to actually establish paid journalistic content in the Internet, but the momentum is clearly in the other direction, that of London’s last evening paper turning into a free paper subsidized by a Russian oligarch. Money going into journalism online clearly is no substitute for money going out of journalism offline. And the spectre of outside money, like Aleksandr Lebedev’s in the Evening Standard (and The Independent) case, is clearly disturbing to many.
2) What does that have to do with diasporic media? Simply enough, diasporic media have been living with a situation like this on a routine basis. The instability which is now hitting the likes of the Boston Globe or the New York Times has been just business as usual for journalists working for the media of ethnic minorities/diaspora groups. Being profitable could never be taken for granted, and these media could never snub their Aleksandr Lebedev’s, if there were any.
3) What does this chronic underfunding mean for journalists given the particular diasporic situation, where e. g. professional training can be presumed to be as much the exception as the rule? What kind of compromises do the journalists concerned feel necessary to make between their function for their diaspora community – linking group members across borders, speaking out for the group in question in various countries of adoption or convenience – on the one hand and the need for financial resources outside their own control on the other? How is their journalism influenced, and is that acknowledged (and if so, how)?
4) The study explores these issues through intensive interviews with journalists and some media managers working for the largest diaspora communities in Germany, the Turkish- and the Russian-speaking ones. Starting with basic questions of professional orientation and social control in and out of the newsroom (as established in communicator research), the study explores various avenues to find out the particular set-up of this group (using as a comparative matrix the representative study of journalists in Germany, Weischenberg et al. 2006).
5) Findings show, on a formal level, a much lower incidence of professional training, especially in the case of the Turkish journalists. Regarding their political outlook, the Turkish journalists appear to be heavily involved in inner-Turkish political cleavages and actually rather partisan that way, making co-financing by political institutions not very troublesome for them, as long as there are no ‘hostile takeovers’, whereas the Russian speakers as a rule regard outside money levers more critical.

Bollywood Movies of the East and West:  Negotiating Cultural Bonds Across the Diasporas

Kavita Karan & David Schaefer

Lechner (cited in Ritzer, 2007) defined globalization as “the worldwide diffusion of practices, expansion of relations across continents, organization of social life on a global scale, and growth of a shared global consciousness” (p. 4).  The Mumbai-based, Hindi-language commercial film industry, popularly called Bollywood (Rajadhyaksha, 2003; Rao, 2007), is the world’s largest producer of films, not only entertaining millions of viewers around the globe but also actively promoting Indian cultural norms and practices (Gokulsing and Dissanayake, 2004). 
 

However, the recent success of the British-produced film Slumdog Millionaire – which won eight Oscars in 2009 – highlighted the tension between home-based and Diasporic Indian filmmakers over the ‘authentic’ portrayal of Indian identity on the global media stage.  Beginning in the 1990s, filmmakers both inside and outside of India began to experiment with diasporic themes and marketing strategies in order to better serve global audiences (Mishra, 2002).  Within India, filmmakers drew liberally upon Hollywood’s glossy style to tell stories of characters longing for the motherland while living in the West (e.g., Dilwale Dulhania Le Jayenge [Chopra, 1995], Pardes [Ghai, 1997], and Kahbie Alvida Na Kehna [Johar, 2006]; Acharya, 2004; Kaur & Sinha, 2005).  Such efforts were supported by a variety of international marketing techniques (e.g., global branding, sponsorships, film festivals, and star tours; Laurenzen & Taube, 2008; Kriplalani, 2006).  However, diasporic directors like Gurindar Chadha (U.K.), Mira Nair (U.S.A.), Piyush Pandya (U.S.A.), Anurag Mehta (U.S.A.), and Deepa Mehta (Canada) countered by producing films that targeted hybridized global audiences who were increasingly distrustful of the received ‘motherland’ values prominent in the films of Mumbai. 
While previous literature has concentrated on the use of newspapers, magazines, and web sites in the production and reproduction of diasporic identity, there is a need for more research focusing on how filmmakers have conflictingly constructed Indian diasporic identities within popular films.  Drawing upon ongoing research (Schaefer, 2005; Schaefer, 2006; Schaefer and Karan, 2008), this study utilizes a theoretical framework and content analytic approach that focuses on how Indian filmmakers at home and abroad draw upon Eastern and Western narrative and character elements to attract hybridized audiences, albeit for potentially contradictory socio-cultural-political purposes.  A variety of films produced by home-based and diasporic Indian directors are analyzed for their thematic portrayals of diasporic cultural practices (e.g., depictions of religious practices, festivals, food, fashion, consumption, and language).  Following Giddens (1999), who asserted that “globalisation, as we are experiencing it, is in many respects not only new, but also revolutionary” (p. 28), we conclude by addressing how potentially conflicting diasporic presentations concretize the cultural fault lines between international acculturalization and the maintenance of societal ties to the home country.
New Media Development and Alternative Forms of News Production

Yemise Ogunleye

This paper aims to explore ways in which developments in new media/Information Communication Technologies can be used to initiate alternative forms of news production in African countries and facilitate citizen engagement, that would either augment the efforts of the mainstream news media who are largely constrained by state/government policies, or if need be, by-pass these constraints altogether.

Through interviews and textual analysis, I have examined four emerging new
media organizations, looking particularly at how they are taking advantage of ICTs and how some of their practice may set the way forward in terms of how the problems with mainstream media may be addressed or over come with new media and ICTs. Crucially, I have chosen a combination of organizations that operate from within the continent and some that operate in the Diaspora. One of the benefits of the way these organizations operate particularly inline with the nature of new media is that because some are not based in the country in which they operate, they are able to by-pass challenges of government control. These new media organizations include
A24Media, FonTV, Africa Interactive, NEXT and Sahara Reporters.

Through document analysis and interviews, I have also used the state/media policies in Nigeria and South Africa as exemplars, making reference to how these policies relate with ICTs, and also included the results of interviews with media and ICTs experts in terms of their opinions on the various mediums available and their challenges, and how new media can be used to meet local needs and facilitate audience participation. 

I have argued that these new media organizations embody a different organizational structure to the mainstream media, in that they are generally smaller and leaner in their news production, and are examples of post-Fordist production and models of ideas around democratic-participant theory and to some extent development media theory. By and large they are models of democratic-participant theory in as much as they connect with ideas of alternative media and community media.
African Ethnic Media and Integration: Comparing production, content and reception. Case study of Metro Eireann and The African Bulletin

Yemi Obalanlege & Hilde Van den Bulck

Taking two diaspora newspapers as a case in point, this study sets out to analyse the role of diasporic media in the lives of their audience, particularly with regards to issue of integration and multiculturalism.
In recent years there has been an increase in publications on African diasporic media and their success in Western Europe as an alternative platform for a distinct, ethnic and niche audience in a diaspora context. Yet relatively little is known about the way in which both the media practitioners (journalists, owners) and audiences perceive the role of these diasporic media in the articulation and rearticulation of collective identities and particularly with regards to their significance as agents of integration. Academic assertions in this regard remain by and large theoretical and at a surface level. Very few studies empirically investigate the perceptions of the journalists, owners and audiences of these diasporic media in this regard. 
A number of issues have thus remained under explored. For one, there are indications that several diasporic media have embraced multiculturalism. For example, BEN-TV in United Kingdom asserts itself as “largest provider of wholesome infotainment content to the black and ethnic audience across Europe; its appeal reaches across the cross-cultural audience from younger generation, through to the more mature, professional and affluent consumer” (www.bentelevision.com). Studies into the views of journalists and owners can help to identify motivations behind this move. Is it to be interpreted within a context of integration or rather a move to boost the size and composition of their audiences to become more interesting to advertisers and media planners? Indeed, with the size of ethnic minority groups expanding and their disposable income increasing, they become of interest to advertisers.  At the same time, relatively little is known about (the views of) the audiences of these diasporic media. What is their composition? What are their preferences and motivations to turn to these media?

Taking Metro Eireann newspaper (circulating in Ireland and UK) and African Bulleting (circulating in Belgium and Netherlands) as cases in point, this study aims to identify and examine these issues, comparing views of the newspapers’ owners and journalists, how they are translated into actual newspaper content and how the content and goals of these newspapers are perceived by the audiences. To this end, the study has a multi-methodological design. For each newspaper, a quantitative and qualitative content analysis of an extensive diachronic sample is combined with in-depth interviews with owners and journalists as well as survey and focus group interview with audience members. This will ensure comparative analysis of the views of content producers, the translation hereof in actual content and the interpretation hereof by audiences. It will also allow for international and cross-community comparisons.
The Agenda-setting of Latino-Oriented Print Media in Spain in 2009 : Between advocacy Journalism and Infotainment.

Ana Mendieta

Latino, Sí Se Puede, Toumai, and Raíz stand out among the main print weekly and monthly publications geared to Latino immigrants in Spain in the last decade. But the growth in the number of media outlets for Latino immigrants in Spain coincides with their demographic surge since the mid 1990s. In the beginning of the 1990s, Spain had about 360,000 foreign immigrants, whereas today the country has 5,648,671 foreign immigrants who represent more than 12% of the total population (46,7 million). As of Jan. 1, 2009, the six countries with the highest representation of foreign immigrants in Spain are Romania (796,576), Morocco (710,401), Ecuador (413,715), the United Kingdom (374,600), Colombia (292,971) and Bolivia (227,145), according to Spain´s National Statistics Institute. The incorporation of foreign immigrants in the job market and their integration in the Spanish society has heightened the awareness of news media to immigration-related issues. However, the immigration news coverage in mainstream Spanish media has been long dominated by topics such as the arrival of illegal immigrants in the Canary Islands, or the increase of delinquency associated with higher immigration rates.  In this context, the journalism of the Latino diaspora in Spain has emerged to offer news stories from the perspectives of Latino immigrants themselves. These Latino-oriented media outlets –which today amount to about 70 newspapers and magazines, not including the radio and television stations and online media- already present discernible thematic patterns that are shaping the agenda-setting of these media outlets. This paper will analyze the content of the main stories covered by Latino-oriented weekly publications Latino and Sí, Se Puede in 2009 using the agenda-setting paradigm and the method of content analysis. The main story of the week in these two publications is usually presented in lively front covers that rapidly attract the reader´s attention in the way that the yellow press does. In fact, this paper finds that the contents of the front covers of Latino and Sí, Se Puede show a delicate balance between advocacy journalism and infotainment, setting a trend already present in Latino-oriented media in the U.S. On the other hand, different authors such as Arnold, Schuster, Viswanath, Arora, Subervi-Vélez and Park have explained the functionality of ethnic media in the integration of immigrants in their host societies.  This paper will explain the functionality of both publications in the reaffirmation of the readers´ identities as well as their role in the integration of immigrant readers in their host societies.
The International Channels of Spanish TV’s : The Image of the Diaspora

Carmen Penafiel & Lázaro Echegaray

The subject of this investigation was divided in three parts : the economical part, the programs and the part related to the objectives of the channel itself.  In the economical field it has been analyzed whether the setting off of this channels is due to profitability facts and taking advantage of synergies; if the international channels help to strengthen the image of the TV’s in and outside its borders.  On the Socio-cultural side we wanted to verify if they try to sell the country or region where they are from; if they try to build an identity and broadcast it; if they try to create spaces to meet, cooperate and conversation; if they give preference to cultural expansion rather than to business, showing, for example, customs and lifestyle from a country to the rest of the world.  In the analysis of Programs and Audience we have researched if they try to make an influence on public opinion from other countries about international issues as well as regional or country’s issues ; if they try to increase pluralism so that each citizen can choose between different media when they look for information about the same topic.
The websites from these international TV channels are also analyzed to try to observe if they promote that country or region’s culture, if they are trying ti build an identity or to promote an already existing one, if they try to generate international influence on specific topics related to the country or region or if the aim of this website is strictly commercial.

Catholic Diaspora media in Russia: Self-silencing after rapid development
Victor Khroul

The analysis of the development of Catholic Diaspora media in the USSR and - since 1991 - in Russian Federation takes into consideration such factors as religion suppression/freedom, opening/closing of media institutions, their number and circulation, Catholic presence in public sphere, Church-State relations and other criteria. Conducted study based on historical approach, gives us opportunity to divide the whole process into three periods: 1) "Samizdat" time (till 1991), 2) Rapid development period (1991-2002), 3) Self-silencing period (2002 - till now).

1) "Samizdat" time 

In conditions of Diaspora (Catholics consist less than 1% of Russian population - about 600 000 believers), where individual Catholics were scattered across the country's huge territory and compact Catholic communities were extremely rare (along the Volga river, in a few Siberian villages and large cities), mass media could play a special role, but there were no one of them. They could serve to establish communications vertically - from the hierarchs to the congregation - and horizontally - between parishes in different regions of Russia. But there were no hierarchs and there were just a few parishes.

2) Rapid development 

As Catholic institutions grew and strengthened, local mass media began to appear - radio stations (Moscow and St. Petersburg), television (Novosibirsk), and the publications of a seminary, college, Caritas, monastic orders and congregations as well as numerous parish newsletters were started. Aside from that, the return of intensive publishing activity also included the Russian-language publication of fundamental liturgical and dogmatic texts as well as a large number of theological literature addressed to diverse audience groups.

Since it was very difficult and expensive to get access to the government-controlled television and radio stations, print media (newspapers and magazines) played a special role in uniting of the Catholics of Russia. 

3) Self-silencing 

Open and outspoken position towards both external world and local Catholic community gradually changed back to "no comments" style and "conspiratorial" mentality without any explanations towards both external world and local Catholic community. There were no public explanations regarding closing media one-by-one - "Svet Evangelia" (2007), Siberian Catholic monthly magazine (2008), Russian National TV studio "Kana" (2008), Catholic radio station "Dar" (2009), etc. No one Catholic medium (paper, radio, TV, Internet portal) was opened instead during that period.
But the absence of the institutional mass media of Catholic Diaspora in Russia does not mean in any sense the absence of "horizontal" communication within the community by new means with modern technologies and low cost possibilities - social networks, blogs, etc.
Expert interview and context analysis made explicit main reasons for "self-silencing": 1) Vatican media policy in the countries with Orthodox majority, 2) "marginalization" of Russian Catholics by secular media and 3) still "conspiratorial" mentality of local hierarchy and Russian Catholic Diaspora.
Thanks to new research design for mechanisms of seeking, rewriting and spreading of information, which we called "trace-study", we found in Russian mass media many old and new "myths" about Catholic Diaspora.
The Readers of the French magazine ‘Brune’

Virginie Sassoon

This presentation sets out to analyze the content of the French magazine “Brune” that targets an audience of black women.  To what extent does the magazine “Brune” succeed in its mission to report about situations of domination and discrimination that its female readers are exposed to?  What typology of case studies does it suggest? Does it abide by the prevalent norms or does it offer an alternative point of view on women’s issues? Is its reading of current affairs influenced by any specific views on gender, ethnic affiliation and class? The magazine states that it stands for political commitment but does it represent a platform for the expression of specifically black forms of feminism, such as French Caribbean or African? Does it convey a feeling of group identification? The present analysis aims at analyzing the subliminal values that determine the discourse of the magazine, in particular with regard to the process of identification and otherness as well as to demonstrate that the political stand of “Brune”, in its transnational dimension, stands out as unique in the field of women’s magazines in general and in the so-called “ethnic” women’s press. This project is part of a doctoral thesis research conducted under the supervision of M. Rémy Rieffel at the Institut Français de Presse (Université Paris II).
Minorities in the Belgian Broadcast Media.

Morgane Giladi & Sybille Regout

Though still largely overlooked within academic circles, different forms of ethnic minority media have been created (and developed) all over Europe in the past years. Approaching globalization “from bellow” and empowering individuals who are normally excluded from the public sphere, these new forms of media play a crucial role in the creation of an “alternative arena”.  Despite the growing legitimacy this kind of minority-oriented media, the place and role played by mainstream media in the representation of ethnic and cultural minorities cannot be totally avoided. Not only do mainstream forms of media contribute to the construction of images and categories about minoritized groups, but they also have a crucial role in their reproduction.

Because they are normally more “visible” (often also more accessible) and reach a greater part of the public, mainstream media has thus a real part to play in processes of social “learning”, which aims not only at disseminating of alternative (positive) images of minority groups, but also promoting mutual understanding and (it is hoped) social cohesion. Minority and mainstream media do certainly coexist at the public space, but they might also collaborate or “learn from each other” in the task of providing minority groups with (greater) visibility.  
In this paper we will investigate precisely the different ways mainstream forms of media have been acknowledging the kind of diversity minority groups bring to society, but also the different ways such diversity is conveyed to the public. The question we directly pose is whether (and how) the presence of minority groups may lead, over time, to a process of “intercultural exchange” and “learning”, and the way such exchange is translated by the mainstream (public) broadcasting media.  
We have chosen to focus our study on the Belgian public service broadcasting companies. The Belgium case is particularly interesting not only for the country’s “inherent” diversity (the Belgium state being composed by three different communities, linguistic and culturally diverse), but also for its “gained” diversity (Belgium being as well an “immigration country” with an ever growing number of foreign-born citizens). The internal diversity of the country is visible in many stances and at different levels of state and society. Indeed, talking about the media in Belgium is like talking about the media in different countries depending on the linguistic community we are referring to.

Narrowing down the object of our study, we should look more closely at the two publicly-funded companies corresponding to the two major linguistic groups (French and Flamish), the Flemish Vlaamse Radio- en Televisieomroep (VRT) and the French-speaking Radio Television Belge de la Communaute Francaise (RTBF). These two well known TV channels originated from the first national Belgian broadcast company, the RTB-BRT, divided in 1977.

We will moreover consider in our study Brussels’ local television, the francophone Tele Bruxelles, given the capital’s multicultural and bilingual aspect. These three television channels all have distinct policies regarding diversity and also (re)present differently the minority groups present in the country. It will be question here to explore the images/categories they (re)produce, deliberately or not.

Given the great diversity of minoritized groups present in Belgium, and the limitation inherent to this kind of study, we will pay particular attention to one particular group, namely, second-generation migrants, in particular those whose parents are from one of the Maghreb countries. This is indeed one of the most important ethnic minority groups in Belgium whose visibility does not necessarily correspond to its importance.  
Methodologically, we base our study on two focus groups and several semi-structured interviews with practitioners (from the RTBF, VRT and Tele Bruxelles), migrants’ representatives, federal organisations’ officials, experts and young migrants. Among other things, we should demonstrate that the local organization (Tele Bruxelles) have showed a greater openness to ethnic minority groups than community level broadcasting medias (RTBF and VRT), an openness that has been translated into a greater impact (and popularity) among youngsters belonging to these groups. We should moreover hold that Tele Bruxelles could be in fact seen as an “ethnic-sensitive media” given the way it has, since its creation, acknowledged ethnic minorities (and their claims) in its constitution and functioning.
Ethnic Minority Media and Journalist’ Practices on Ethno-cultural Diversity in Post-soviet Russia

Vera Peshkova

Ethno-cultural diversity of Russia is one of the most substantial factors of the present Russian reality. How ethno-cultural diversity is produced, reproduced and reflected in the post-soviet Russia? The Mass media plays the essential role in defining of the public discourse about ethno-cultural diversity. 

The Mass media represents ethno-cultural diversity of the Russian society through several stereotypical ways, mainly using categorizations and evaluations. Although Media discourses on ethno-cultural differences concerning the representations of immigrants and ethnic minorities in the Russian press is not limited to the racists discourse, however data of recent researches shows that hate speech and mainstream language used in Mass media have some features in common. 

For example, the representation in the Mass media ethno-cultural differences of immigrants superimposes on the social-economical problems is often accompanied by how fears and solidarity “Us” against “Them” (aliens) of the natives are formed. The essence of the problem of consequences of the immigration for “Us” is formulated like “they don’t want to live by our laws” and “they infringe upon our interests”. 

Besides this way the representation of ethno-cultural diversity in the Mass Media brings to constructing and then to producing the some stereotypical images of immigrants and ethnic minorities granted as entities. The most frequently the Chechens, the Caucasians and the Asiatics are described as ethnic minorities. It does not favor to tolerant attitudes to immigrants and ethnic minorities.

Media discourse about ethno-cultural diversity in contemporary Russia is also formed through activity of ethnic minorities’ media. I believe activity and the role of “ethnic” minority media in post-soviet Russia are differ from the role of the Russian mainstream media and from the role of media in the classical western immigration countries (where the tradition of ethnic minority media is long enough). 

In the focus of my interests are: analysis of the most active “ethnic” minority media; how media outlets reflect different needs of ethnic minorities; the dynamic between “ethnic” media and their audiences; the role of ethnic minority media in every-day life of ethnic communities; the role of ethnic minority media in (re)production of minority’ identities; peculiarities of activity of editors and journalist who work for ethnic minority media.

My presentation will be based mainly on case-study of “ethnic” minority media in Moscow, first of all on analysis of expert opinions (leaders and representatives of ethnic organizations of Moscow; journalists of “ethnic” minority media).
Is it goodbye to ethics in journalism? An analysis of African news coverage in the Internet Age.

Bruce Mutsvairo

In the Internet age, everybody is now a potential journalist. For many years, the insatiable appetite for people to catch up on local, national and international developments drove them to their only available news outlet - the newspaper and magazine stands. However, times have changed. The current cheap and readily accessible digital media - developed over the last two decades - has now made it possible for readers not only to read but also create, plan and even publish their own news stories as they wish without risking government arrests or fines. But the freedom ushered in by this new technology is not without problems. While many have questioned whether the ethical foundations of journalism are under threat in the digital age, others have sought answers on the standard of accuracy and credibility represented by online journalism. This paper uses a sample of web-based news reports used in the coverage of Africa to address the fundamental challenges that journalism faces in the Internet age.

Perspectives on Professional Ethics in media of African diaspora

Ola Ogunyemi

This study explores the ideology of journalism of black African press from the established claim that ideology is intrinsic to a particular group. While there is a rich literature on the differences in the ideology of journalism between the western and African press, we have little understanding of it between the mainstream and diasporic press. This oversight in literature could be due to the assumption that the diasporic press comply with the ideology of the mainstream press and also to limited understanding of the pre-existing cultural values that underpin the journalism of diaspora. From this perspective, this study examines the universal and the unique particularities in the ethical approach of black African press using a case study of African Voice. Qualitative interview and ethnography methods provide additional data for analysis and evaluation. The study found that black African press adopts universal ethical approach with regard to articulation of public service and editorial integrity on the one hand; and unique particularities with regard to the coverage of race, sexual orientation, immigration and use of images on the other. 

Ethics and Production of Panafrican French Speaking Media in the 80s/90s

Carmen Diop

The aim of this communication is to describe the forms and features of Diaspora Journalism through the experience of an Afro-Caribbean female journalist in Pan-African French Speaking media during the 80s/90s.  This case study in written and audiovisual media concerns the labor organization and division, the practices and ethics in the production of this Diaspora journalism.  Its theoretical framework leans on the contributions of the standpoint theory epistemology developed by the African-American feminists (Smith, Hartsock, Collins).  The author belongs to a minority of sex, race and class, and delivers a testimony about “women members of ethnic or racial minorities, who are living in the margin and are also in the center of the society, as historic agents endowed with a special point of view about the social, rooted in a specific experience” (Poiret 2005).  This critical narrative of a subjective experience within minority media tries to understand better practices, the way information was produced and the organization of press companies and editorial staffs, in big long-lasting media and in less visible and more short-lived ones.
It tries to show its consequences on the form and substance of information.  It describes the lack of equipment in the 80s/90s, the absences of editorial desks and the difficult access to documentary sources.  It shows that Diaspora media scarcely produced new specific manners of making journalism, but reproduced the organization, the constraints and the division of labor, discriminations and assignments of hegemonic media, with a special focus on gender issue.  It questions the objectives and motives of people who worked-in set-up or produced these media and the thematic patterns of their content.  The communication also talks about the way how diverse hierarchic relations of domination between their host country and homeland still interfere with the organization and polity of these media.

Breaking-up Monopolies: How the Journalism of Diaspora could benefit from a media reform movement

Florian Zollmann

During the second half of the 20th century the number of alternative, ethnic and minority media organisations in Western Europe and the USA has grown rapidly. And while the journalism of Diaspora enjoys great popularity among diverse audiences, it remains largely confined to the alternative media sectors. Ethnic and minority perspectives are virtually excluded from the corporate media (Deuze 2006: 263-6). A political economy approach suggests that the corporate mass-media’s focus on large audience sizes, high levels of concentration in media ownership, and dependency on advertising are the major factors responsible for these developments (Herman 1999).  

Based on a literature review, this paper suggests vision and strategy for a media-reform movement. It will be argued that the corporate media system disables democratic participation of the citizenry by failing to provide a diverse range of opinions in its reporting. The corporate media also tends to represent a homogeneous worldview excluding minority perspectives (McChesney 2003). The structure of the current media system did not develop naturally, as a result of some kind of evolution. Rather, political decisions led to the ownership concentration which with we are confronted today. Hence, political decisions could also roll back these developments. And in this paper it will be argued that a broad civil society movement could enable such political changes (see McChesney 2004; 2007). There seem to be promising outlooks for such a movement: while the corporate media is suffering a credibility crisis (Deuze 2006: 263-6), the online media provides enormous opportunities for organisers (Atton 2002; 2004). There is also an urgent need for major media changes: numerous studies have demonstrated that the corporate media largely supports an unjust and militaristic status quo (e.g. Carruthers 2000; Bennett et al. 2007; Herman and Chomsky 2008). Finally, it will be shown that a reshaped media landscape could enlarge alternative, ethnic and minority media and provide multiple opportunities for the journalism of Diaspora. 
Ethics of Ethnic Print Media in Austria
Karin Zauner

Within the past 11 years 27 titles of ethnic print media came into existence in Austria. This happened out of the perception of the majority of people. “Ethnic media“ are defined as titles, “which are written primarily from members of ethnic minorities targeted to members of ethnic minorities, and controlled and published by members of ethnic minorities.” (Müller 2005, p.323). So far, communications and social sciences in Austria did not pay much attention to this kind of media. Thus, knowledge about content, production, use and finally about the single individuals, who are responsible for production, is very limited. There are many gaps. In the study “Ethnic Print Media and Journalism in Austria” Zauner (2010) had a closer look on ethnic print media products and did highlight predominantly problems of ethics of ethnic journalism. 
The lion`s share of the journalism in ethnic print media is not professional. It`s unpaid and more like a hobby. Very often report and comment are not separated from each other in a proper way. Articles often do not contain any information on the sources. It is not visible, if a story is a product of balanced journalism with „check, re-check and double-check“, or a copy-and-paste-piece – and if so, in which paper the content has been published for the first time. That is a serious problem for the journalism’s ethics. (Zauner 2010, p.12)
Zauner`s findings establish the starting point for an in-depth-research on this topic. In-depth-interviews, conducted with editors-in-chief and editors, reveal and discuss possible reasons for the development, which led to the status quo. In the present study “Ethics of Ethnic Print Media in Austria” ethical problems in the everyday work of ethnic media production are highlighted and discussed. The main questions are: Which demand on quality claim editors-in-chief and publishers of ethnic print media for their own products? Which scale of importance is given to journalistic ethics and professionalism? In how far pluralism of opinion is taking place in their media; how much of it is claimed at all? Finally, how realistic are these claims?  
Chinese Journalism in the Third Space: An Inquiry on the Politics of Contemporary Chinese Diasporic Press in Germany

Haifen Nan

In the modern history of China, diasporas have played an extremely important role in the domestic development with regard to modern state building. Newspaper, as a crucial institution of the modern Chinese politics, was initiated in its diaspora in the early 19c by western missionaries due to the restrict political control of the Qing Empire. Following this tradition, the Chinese press in the third space of diaspora has been very often used as a political instrument to cope with the domestic politics at different historical junctures.  This paper explores the contemporary history of the Chinese diasporic press in Germany.  Based on the first-hand materials collected through field interviews and press archives, this paper first gives a holistic portrait of the Chinese diasporic press in Germany in a chronic manner since 1971 when the first Chinese publication was circulated in Germany which was originated in Belgium by a group of Taiwanese students to advocate Taiwan independency. Then, it analyzes the practices of the Chinese diasporic press in terms of main journalism activities, for example, management, coverage agenda, financing, and distribution, et cetera. Finally, it examines the role of the studied diasporic press by looking at its interactions with the home countries, the host society and other Chinese diasporas that are associated as routine practices.

Based on above analysis, this paper argues that, despite the diversifying contents, the Chinese diasporic press in Germany is still significantly featured by its active political engagement in the domestic political entanglements rather than in the diasporic life in Germany. The practice of the Chinese diasporic press in Germany can be seen as a transnational one in terms of its production, distribution as well as interaction. It further argues that the political enthusiasm for domestic politics is the essential momentum for the ongoing of the Chinese diasporic press in Germany where the local ethnic media market is too small to turn the journalist practice into a profitable business.

The experience of the Chinese diasporic journalist practice in Germany featured by its transnational attachment with domestic politics raises crucial question on how further research should be conducted in order to tackle the complexity of journalism of diaspora in a transnational context.
Diaspora Journalism of the Iraqi Diaspora in Detroit: An examination of the role of Diaspora media in ethno-religious conflict and community-building.

Sukanya Borthakur

The phenomenon of contemporary global migration has significantly shifted the scholarly discourse on Diasporas from the classical Jewish experience by including most current communities of dispersion. In recent history, the millions of Iraqi refugees that have been displaced into several host countries as a result of wars or intra-state conflicts of ethno sectarian nature accounts for a large Diasporic community created in the wake of catastrophic events in their homeland. Where displacement and constructed resettlement fragments the Diasporic identity, media on the other hand provides Diaspora subjects with points of identification by marking symbolic boundaries and relinking cultures to places across distant geographic spaces. Using the Iraqi Diaspora in Detroit as a case study, this paper explores the ways that communication media are involved in the many facets of community life within Diaspora formations.
Based on in-depth interviews, archival research and Discourse analysis, I have examined the uses of communication media by the Iraqi Diaspora in Detroit that particularly relates to the formation and sustenance of their identities and communities. Significantly, I have assessed the role of Diaspora media produced in Detroit that directly serve the needs of the Iraqi Diaspora making reference to the nature of nationalist, ethnic and sectarian affiliations that may exist among them and their tendency to encode and foreground collective and individual struggles for authenticity and identity. Using a theoretical framework drawn from the literatures on Conflict generated Diasporas and Diaspora Media which suggest that such Diaspora groups are not external to homeland politics and a core part of their transnational identity is linked with a population engaged in conflict, this paper aims to explore the potentials of Diaspora media in facilitating participation of Diaspora subjects in the post war politics of their homeland and examines the evidence for this amongst the Iraqi Diaspora in Detroit.

Some of the popular Diaspora media for Iraqis in Detroit that are considered in this study include both print and broadcast mediums, for e.g. Chaldean Detroit Times, Arab American News, Alhayat Alarabiya, Forum&Link and MBN TV & Radio.
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